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This research aims to examine the four dimensions of perceived value—financial,
quality, social, and emotional—that affect the purchase decision of guitar instruments among
individuals with experience purchasing guitars in Khon Kaen Province. Data were collected
using a questionnaire from a sample of 400 respondents. The statistical methods employed
include descriptive statistics (frequency, percentage, mean, and standard deviation) and

inferential statistics (multiple regression analysis) at a significance level of 0.05.

The results indicate that, among the 400 respondents, the majority were male,
accounting for 66.5%. Most respondents were aged between 21-30 years (49.5%), primarily
worked as musicians (40%), and had an average monthly income of 15,000 baht or less (32%).
The findings further reveal that financial perceived value had the strongest positive effect on
the purchase decision of guitar instruments in Khon Kaen Province, with statistical significance
at the 0.05 level. This was followed by social perceived value, which showed a tendency to
influence purchase decisions, with a statistical significance level of 0.052. In contrast, quality
perceived value and emotional perceived value had statistical significance levels of 0.160 and
0.233, respectively, both exceeding the 0.05 threshold. Therefore, these two factors were not

found to have a statistically significant effect on purchase decisions.

Keywords: perceived value, purchase decision, musical instruments, guitar instruments
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